Student Organization Leadership Workshop

February 2nd, 2008.

“Getting the Word Out: Building Positive Marketing and Public Relations for Student Organizations of Any Size”

Nathan Green

Coordinator of Marketing and Graphics, Memorial Union

231.9448

Nathan.Green@ndsu.edu

Marketing, Advertising and Public Relations Resources

MARKETING – 

Marketing is all the processes included in creating customer (student) awareness including research, advertising, brand/image, pricing, market competition, distribution, etc.

Here are a few key points to answer before you start formulating your message:

1) Background / Overview:

What’s the big picture? “Who is the ad talking to, and what is the one main thing we want to say?”

2) What is the objective, the purpose of the ad/PR?

A concise statement of the effect the ad/PR should have on students. Typically expressed as a call to action. And frequently focused either on what you want them to think, to feel, or to do.

3) Target audience: who are we talking to?

Is this just for all students or student and staff? Are you after a particular segment of the community? It’s important to tailor your message to those you would like to have the most impact with.

4) What's the single most important message we want to say? 

What’s the most persuasive or most important thing we can say to achieve the objective?

5) What are the supporting rational and emotional ‘reasons to act or believe?’

Include all the major copy points, in order of relative importance to the target audience. In other words, 'What else can we say to achieve the objective?'

6) Mandatory elements, helpful information & insights:

Logo usage, trend piggy-backing, lessons from years past, etc.

7) Schedule and Deadlines:

8) Will you need any pre-creative research or any post-project/event feedback or assessment? 

This is always a good idea. That way, you can build on what worked and change what did not next year.

PUBLIC RELATIONS - 

Public Relations are strategies to manage public attitudes, interest and perception of your organization. Typically executed in events, press releases, media content and information.

Edward Bernays describes it thus, "Public Relations is a management function which tabulates public attitudes, defines the policies, procedures and interest of an organization followed by executing a program of action to earn public understanding and acceptance."

PR options for your Organization

Listserv Messages – techcomm@ndsubisonweb.com

Email Updates – messages to your Org. members, ask them to spread the word

Student Government - Rebecca.Owen@ndsu.edu

MU Homepage “News” – Nathan.Green@ndsu.edu

Blackboard and SOTS – keep your Organization’s information current

Spectrum Article – call to ask for an article to publicize your event - 231-8929

Facebook Group Announcements – Word-of-Mouth is cheap and effective

What’s Happening at State Articles – sadie.anderson@ndsu.edu

Off Campus Press Releases – 

The Forum - news@forumcomm.com

High Plains Reader - hpr@hpr1.com

Open Magazine – open@frostfirecreative.com

Local Media (television) – 

WDAY - 237-6500

FOX - 277-1515

MU Contact Table – MU Reservations – 231-8417

Promotional Events – The approval you will need depends on the promo event. A good
place to start is with the MU Reservations Office – 231-8417

ADVERTISING & MEDIA OPTIONS

Web – 

NDSU homepage web banner – Laura.McDaniel@ndsu.edu

MU homepage web banner – Nathan.Green@ndsu.edu

Update our organization’s web site, Blackboard and SOTS

Print – 

Posters, T-stands – see below

Banners - Indoor & Outdoor – see below

Brochures – see below

Fliers – see below

Postcards – see below

Table-top inserts – see below

Display Cage (MU/FLC walkway) - MU Reservations – 231-8417

Window clings – see below

Radio & Others – 

Thundar Radio Ad – www.thundarradio.fm, marketingdirector@kndsradio.com or


news@kndsradio.com, office line – 231-6702

Athletics Department – Glenda.Klein@ndsu.edu, 231.7197, Athletic logo usage approval

Coming Soon in Advertising (tentative dates)

MU Mini-Magazine – Fall 08

MU Digital TV Advertisements – Fall 08

BIN Commercials – Spring 09 ?

ADVERTISING OPTIONS ON CAMPUS

General Policies-(NDSU Rights & Responsibilities of Community: A Code of Student Behavior, August 2005)

Section 8.2.1.a -All individuals or organizations responsible for distribution of literature on campus must be identified on the 
literature.


Section 8.2.2.b -All individuals or organizations distributing literature will be held responsible for cleaning up all litter 
resulting from its distribution and clean-up costs will be assessed to any such person or group which does not clean up 
all such litter within a reasonable time.


Section 8.7 –Placing posters, signs, or handbills except on one’s own personal property or in areas 

authorized and provided for that purpose by the University is prohibited. In general, individuals should seek permission to 

post from the individual(s) who has (have) administrative control of that location. For guidance where this person is unknown, please contact the Dean of Student Life Office. 
Building Policies & Contact Persons
	Building
	Contact Name-Phone
	#/size of Posters
	Policy

	Agriculture and Biosystems Engineering
	Leslie Backer-7261
	2

Flex
	Approval needed from main office, 1st level

	Architecture & Landscape Architecture
	Judy-8614
	1
Flex
	Poster board on west wall, 1st level
Check posters at Main Office

	Art
	Kim-7824
	1
Flex
	Approval needed from Kim Bromley, Room 108D



	Askanase Hall
	Don-7791

Lori-8776
	4
Flex
	Two posters allowed at main entrance 

Needs to be Arts related

	Bentson/Bunker Fieldhouse
	Diane-7474
	2

Flex
	Poster board on north wall, lower level & Poster board outside office lower level

	Bison Sports Arena
	Nancy-7447
	1
Flex
	Approval needed from Nancy, Room 102

	Ceres
	Allyn-8919
	1

Flex
	1st Floor-By east entrance 

Approval needed from Allyn Room 333

	Civil and Industrial Engineering
	Jane-7244
	1
11x14
	Approval needed from either Room 201&202
Bulletin Board

	Construction Management
	Ingrid-7879
	1
Flex
	Approval needed from Room 120

	Dining Services
	See Dining Center Managers - 7001
	5

11x17
	Approval needed from Dining Center Managers

Residence Dining Center (2 posters) – 30 table tents
West Dining Center (3 posters) – 20 table tents
Union Dining Center (0 posters) – 40 table tents

	Dolve Hall
	Tiffany-8671
	4

Flex
	Approval needed from Room 111

	Electrical Engineering
	Pricilla-7019
	2

24x36
	Approval needed from Room 101

	E. Morrow Lebedeff Hall
	College of Human Dev. & Ed.-8211
	3
Flex
	One poster per poster board, three levels
Check posters at EML 255

	Family Life 4-H Center
	School of Education- 7921
	1
Flex
	Poster board on second level
Check posters at EML 255


	Building
	Contact Name-Phone
	# Posters
	Policy

	Hultz
	Diane-7582
	1
Flex
	Approval needed from Room 202

	Industrial Agriculture Communications Center (IACC)
	Help Desk-8685

	1
11x17
	Check posters at Help Desk

	Ladd (Dunbar)
	Sharon-8694
	2

Flex
	1 east entrance, 1 west entrance lst level

Check posters at Ladd 104

	Library
	Candy-8352
	1
11x17
	Approval needed from Circulation Desk, 1st level

	Loftsgard Hall
	Ilene-7973
	1
Flex
	Must Call Ahead, poster board lower level

	Lutheran Student Center
	Pastor Darin Johnson
232-2587
	1
Flex
	Approval needed from main office, 1st level

	Memorial Union
	Mary-8241
	2

Flex
	Approval needed from Administration Office, Room 246

	Minard Hall
	Kathy or Reen-8338
	4
Flex
	Must be NDSU related. For Dept. boards, see to that department

	Morrill Hall
	Diane-8790
	1
Flex
	Poster board on 1st level

	Music Building
	Ana-7932
	2

Flex
	Poster board in the Student Lounge on the second level and Minard Annex

	Newman Center
	Father Chanui 

  235-0142
	1
Flex
	Approval needed from Father Cheney

	Old Main
	Kathy or Barb-7211
	1
11x17
	Poster board on lower level
Check posters at Room 102

	Putnam Hall
	Barb-8805
	1
Flex
	Approval needed from main office, Putnam 105

	Residence Halls and University Village
	April-7557
	*
	One per residence hall. Approval needed from Residence Life Office, West Bison Court (they will distribute) 

	South Engineering
	Patty-8974
	1
Flex
	Approval needed from Room 218

	Stevens Hall 
	Char-7412
	1
Flex
	Approval needed from Room 201

	Sudro
	Liz-7601
	1
Flex
	Approval needed from front desk, Room 123

	Van Es
	Jerie-7512
	1
Flex
	Approval needed from main office, Room 150

	‘You are Here’ kiosks 
	Student Gov’t-9635

PR-Commissioner 
	4
	8”x11” Three of 4 laminated. Approval by SG Room 347 Memorial Union


Outside Banner Policies & Contact Persons
	Engineering Walkway
	Sheri-7494
	1

	Approval needed from Engineering Administration, Room 203  “Bed Sheet Size”

	Memorial Union
	Vicki-9447
	1
	Approval needed from Memorial Union Room 246

	Outside Banner Displays
	Bruce Frantz-7307

Tom-8878
	*
	*Banners-contract(s) for banner(s) need to be signed at facilities management.  Banner(s) placement- 1. Trees in front of library  2.  Railing by Engineering Buildings


Please supply your own pushpins or tape to hang up posters.
CREATIVE ASSISTANCE

Graphic Services – 231-7573, www.ndsu.edu/mu/graphic_services, Main Level MU


General design and production of most on-campus advertising needs

Publications Services – 231-6373, www.vpur.ndsu.edu/publications_services, Library

Design and production of on and off campus publications and media contacts, NDSU logo approval, and press release writing

Document Publishing – 231-2000, www.ndsu.edu/ndsu/fduray/doc_publishing_services/

Printing of large quantity publications, mailing services

PRSSA (Public Relations Student Society of America) – taiwoong.yun@ndsu.edu

Public Relations student org. that can help you with writing press releases, events, etc.

EVENT RESERVATIONS – See attached reservation forms

Contact the MU Administrative & Reservations Office, Lexi Pegram, 231-8417 or www.ndsu.edu/mu/reservations, for: events, meeting room and publication reservations and catering needs. 

Questions to consider when planning your event.

1. Have the necessary Event Risk procedures been completed?

     Forms and info available at http://mu.ndsu.edu/reservations/event_risk_management/

2. Have you reserved the necessary room/meeting space, if necessary?

     Reservations Office – Lexi Pegram, 231-8417

3. Have you requested display space for your promotional materials?

     Reservations Office – Lexi Pegram, 231-8417, also see attached sheets

4. Is catering required?

     Reservations Office – Lexi Pegram, 231-8417

PRESS RELEASE TEMPLATE/EXAMPLE

This is a press release template. Words in red are explanations. Remember, to get past an Editor and into a publication, you want to make their job as easy as possible. This means the release is free from any spelling errors, is NEWS WORTHY and short. Remember to include any photography, hardcopy examples or historical information, if applicable.
FOR IMMEDIATE RELEASE (Release date. If it’s not an immediate release, put the date to be released.)

MUSIC, YOGA, FLY FISHING, POKER AND JEWELRY MAKING AMONG COURSES OPEN TO PUBLIC AT NDSU’S MEMORIAL UNION (Header, all caps. This is the headline and most newsworthy and attention grabbing piece of information)
With the recent rededication of the NDSU Memorial Union there is an increased focus on quality programming that is offered to both the NDSU community and the residents of the Fargo-Moorhead area.  One such program is MU Breaks.

This fall, MU Breaks is offering a variety of courses to the public including: Scarf Knitting, Curling, Yoga, Fly Tying, Drumming, ASL II, Beginning Guitar, Fly Fishing, Jewelry Making, Dinner Etiquette, and Texas Hold’em. These courses are interactive, informative and fun!
MU Breaks is open to the public and offers a variety of skill-based, non-credit classes that allow participants to try new activities. Previous classes have included: American Sign Language, Fly Tying, Ballroom Dancing, Car Care 101.

Phil Sarnoff, MU Breaks Coordinator, commented that, “this is a great opportunity to try out a potential lifelong skill.  With every MU Breaks course offering we try to give people a chance to break out of their regular schedule and try something they may never had the opportunity to do.”

To register, check the course list online at www.ndsu.edu/mu/mu_breaks. For more information contact Phil Sarnoff, Coordinator of Leisure and Outdoor Programs, at 701.231.7392 or at Philip.Sarnoff@ndsu.edu. (These paragraphs are the body, should be short and to the point in a journalistic style. Include ACCURATE facts and news worthy information. You’re not trying to include every bit of information, but information interesting to the general public reading the publication. Again, remember to keep it short and too the point and NEWS WORTHY. There are a few ideas and tips for getting your story covered below.)
################# (These # symbols and the text below are known as the “boilerplate”. The # symbols tell the editor that the article is over. The information below is included as filler or more information that may be included, but not necessarily needed. This helps the editors to fit the article into a space that they need to fill or that they find relevant.)
NDSU’s Memorial Union has recently undergone a $22 million remodeling project, including the renovation of 124,000 square feet of the previously existing building and an addition of more than 63,000 square feet.

Highlights of the construction project, which began in the summer of 2005, include a new, more spacious art gallery; the addition of the “Bison Connection”, a one-stop service center; a new 10,000-square foot multi-purpose ballroom; additional lounge and dining space; new meeting rooms; increase space for student organizations; and a new Food Court with a performance area.

The history of the Memorial Union begins in 1943, when the idea was first suggested. Its name is in honor of NDSU alumni who lost their lives during World War II. The Memorial Union opened during Homecoming Week in October 1953.
HOW TO GET THE NEWS MEDIA TO COVER YOUR STORY

Stories have a better chance of being covered if they:

• Tie into what people are talking about today

• Add to discussions on current “hot” issues or topics

• Reference prominent people, places or things

• Have visual impact

• Are dramatic

• Are unexpected, controversial or outrageous

• Directly impact a publication’s readership

• Directly impact a station's audience

• Have “human interest”

• Educate or entertain

• Have a “local” angle

• Tie into a holiday or special occasion

• Represent a significant milestone or a major honor

• Are introduced on a 'slow' news day

• Are introduced to news directors and news staff through established relationship channels

